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Seme

ster: 11

CORE COURSE 1V: STRATEGIC COST MANAGEMENT
Course Code: AP232CC1

. Total Marks
CourseCode | L | T | P | S| Credits | Inst. Hours Hours | CIA | External | Total
AP232CC1 -l - - 5 6 90 25 75 100
Pre-requisite
Students should have studied Cost and Management Accounting.
Learning Objectives
1. Tounderstand the aspects of strategic and quality control management
2. Toapply cost management techniques in various sectors
Course Outcomes
On the successful completion of the course, student will be able to:
1. | understand and apply strategic cost management and techniques K1l & K3
2. | apply the strategies for product Life Cycle and Budgeting K3
3. | analyse activity-based costing in practice K4
4. | apply transfer pricing methods and its relevance in decision making K3 & K4
5. | evaluate cost structure for Agriculture and IT sector K4 & K5

K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6— Create

Teaching plan

Module

TotalContacthours: 90(Including lectures, assignments and tests)

Unit | module | Topic Teaching| Cognitiv | pedagogy | Assessment
hours e Evaluation
level
Unit I:
1. Introductionto 3 K1(R) Introductor | Evaluation
Strategic ySession through
Cost shortest
Management
2. Introductionto 4 K1(R) Lecture Concept
Strategic Cost using explanatio
PPT n

Management (SCM) —
Need for SCM —
Differences between
SCMandTraditional
Cost Management




3 ValueChainAnalysis: K1(R) Lecture Debatingor
Meaning and steps using presentation
PPT S
4 Quality Cost K1(R) Lecture Shortessays
Management: using
MeaningofQuality chalkand
and Quality talk
Management
5 CostofQuality- K3(AP) | Proble Problem
problem m solving
solving question
6 Indian Cost K1(R) Lecture Shortessays
AccountingStandard using
21onQuality chalkand
Control- talk
7 Introductionto Lean K1(R) Lecture Concept
System-—Benefitsof using explanatio
Lean System — Just PPT n
inTime (JIT) —
Kaizen Costing
Unitll:CostControlandReduction
1. Cost Control: Meaning K3(AP) | Lectur Concept
and Prerequisites - e using explanatio
Cost Reduction: PPT n
MeaningandScope— &Problem
Differences between solving
Cost control and cost
reduction
2. Pareto Analysis: K3(AP) | Lecture Shortessays
Meaning,importance using
and applications chalkan
d
talk
3 Target Costing: K3(AP) | Lectur Concept
Meaning,stepsand e using explanatio
Principles PPT n
4 TargetCosting K3(AP) | Problem Problem
solving solving
question
5 LifeCycleCosting: K3(AP) | Lecture Shortessays
Meaning,Strategies using
foreach stage of chalkand
product talk
lifecycle,Benefits—
6 Life Cycle K3(AP) | Proble Problem
Costing:probem m solving
solving question




7 LearningCurve: 3 K3(AP) | Lecture Concept
Meaning, using explanatio
Learningcurve PPT n
ratio and
applications

Unitll1: ActivityBasedCostManagement

1. Concept, 3 K4(an) | Lecture MCQ

Purpose, Stages using
PPT

2. BenefitsRelevancein 2 K4(an) | Lecture Concept
Decision making and using explanatio
itsApplication in PPT n
Budgeting

3 Budgeting—problems 13 K4(an) | Problem Problem

solving solving
question
UnitlV:TransferPricing

1. TransferPricing: 3 K4(an) | Lecture Shortessays
Meaning, using
Benefits. chalk

and talk

2. Methods:Pricing 15 K3(ap) | Proble Problem
basedoncost, Market m solving
priceontransferprice, solving question
Negotiated pricing
andPricingbasedon
opportunitycosts—

PracticalProblems.
UnitV:CostManagementinAgricultureand I T sector

1. Agriculture 4 K4(an) | Lecture Shortessays
Sector:Features, using
Cost chalk

andtalk

Structure,Cost
Management




2. Toolstomeasure the 8 K5(E) Lecture Concept
performance,Minimum usingPPT | explanation
SupportPriceand
International
Perspective—
Information

3 TechnologySector: 8 K5(E) Lecture Shortessays
Features, Cost usingchalk
Structure,Cost and talk
Managementand
International
Perspective

Assignment-Cost Management and International Perspective
Part-A

1. JIT relatesto

3. Process of Cost allocation under Activity Based Costing is-------
4. The minimum potential transfer price is determined by--------

Part-B
1. Distinguish between strategic cost management and Traditional Cost Management
Part- C
2. Explain Justin Time(JIT),Kaizen Costing
Dr.A.Thanga Vinuja Dr.R.Evalin Latha

Course Instructor HeadoftheDepartment



Semester: 11

CORE COURSE V: CORPORATE ACCOUNTING
Course Code: AP232CC2

. Total Marks
Course Code | L | T | P | S| Credits | Inst. Hours Hours | CIA | External | Total
AP232CC2 |6 | - |- |- 5 6 90 25 75 100
Pre-requisite
Students should have the knowledge of Financial Accounting.
Learning Objectives
1. Tounderstand the accounting treatment for various companies.
2. Toimprove the skills of CSR reporting
Course Outcomes
CcO UponcompIe'Flonofthlscourse, the PSOaddressed Cognitive level
students will be able to:
1. prepare financial statements of K2&K4
companiesasperschedulelllof PSO1
CompaniesAct,2013
2. apply the provisions of IRDA K1&K3
Regulations,2002inthepreparation of PSO?
final accounts of life insurance
andgeneralinsurance companies.
3. prepareconsolidatedfinancial K3&K4
statementsofholdingcompaniesin PSO3
accordance withAS21.
4, assesscontemporaryaccounting PSO4 K5
methods
5. examinefinancialreportingbasedon K4&K5
appropriate accounting standardsand
provisions of Companies Act PSO5
2013withrespecttocorporatesocial
responsibility
Teachingplan
TotalContacthours:90(Includinglectures, assignmentsand tests)
. . Teaching | Cognitive Assessment/
Unit Module Topic Hours level Pedagogy Evaluation

IssueofSharesandFinal AccountsofCompanies

1 Issueof 3

K2&K4

Introductory

Evaluation




Shares:ESOPs session through

-ESPS shorttest

Sweat Equity | 3 K2&K4 | Lecture Shortessays

Shares-Book usingChalk

Building- and talk

Buy-back of

Shares

Conversion of | 3 K2&K4 | Group Problem-

debentures Discussion, | solving

intoshares questions

Final accounts | 3 K2&K4 | Mind Finish a

of Companies mapping, procedurein

as per Peer many steps

Schedulelllof tutoring,

theCompanies

Act,2013

Managerial 3 K2&K4 | Lecture Problem-

remuneration. using solving
videos questions

] InsuranceCompanyAccounts

Insurance 3 K1&K3 Group MCQ

Company Discussion

Accounts

Types of 3 K1&K3 Mind Discussion,

Insurance mapping, Debatingor

Presentations

Finalaccounts | 3 K1&K3 Lecture Seminar

of life usingChalk

assurance and talk

Companies

Ascertainment | 3 K1&K3 Lecture Evaluation

of profit- usingPPT through

Valuation short test

BalanceSheet

Finalaccounts | 3 K1&K3 Lecture Problem-

of Fire, usingChalk | solving

Marine and and talk questions

miscellaneous

Insurance

Companies.

11 Consolidatedfinancialstatements
Consolidated | 3 K3&K4 Introductory | Problem-




financial session solving
statementsas questions
per AS 21
2 Consolidated | 3 K3&K4 Lecture MCQ
Profit usingPPT
andLossAccou
nt— Minority
interest
3 —Costof 3 K3&K4 Discussion,
control— Lecture Debatingor
Capitalreserve usingPPT Presentations
4 Inter-company | 3 K3&K4 Lecture Seminar
holdings usingChalk
and talk
5 Preparationof | 3 K3&K4 Lecture Evaluation
consolidated usingPPT through
BalanceSheet. shorttest
v ContemporaryAccountingMethods
1 Accounting | 3 K5 Lecture Solve
forpricelevel usingPPT problems,
changes
2 Social 3 K5 Group Concept
responsibility Discussion | explanations
accounting
3 Human 3 K5 Lecture Problem-
resource using solving
accounting PPT questions
4 Forensic 3 K5 Lecture Concept
Accounting. usingChalk | explanations
and talk
\% Financial reporting
1 Financial 3 K4&K5 Lecture Problem-
reporting: using solving
Meaning, PPT questions
Objectives,
Characteristics
2 Indian 3 K4&K5 Lecture MCQ
Accounting usingPPT,
Standards(AS Lecture
5,AS 10, AS using
19, AS 20) videos




3 Corporate 3 K4&K5 Lecture Discussion,
Social usingChalk | Debating or
Responsibility: and talk Presentations
Meaning, Key
provisions of
Companies
Act,2013

4 Accounting 3 K4&K5 Lecture Seminar
for CSR usingChalk
expenditure, and talk
Reportingof
CSR

5 Presentation 3 K4&K5 Lecture Evaluation
and disclosure usingChalk | through
inthefinancial and talk short test
statements.

CourseFocussingonEmployability/Entrepreneurship/SkillDevelopment:
Activities(Em/En/SD):BudgetingWorksheets/MindY ourBudget

Spending,Saving,Sharing
Word Search

CourseFocussingonCrossCuttinglssues(Professional Ethics/HumanValues/Environment Sustainability/ Gender
Equity):

ActivitiesrelatedtoCrossCuttinglssues:

Assignment:IndianAccountingStandards(AS5,AS10, AS19, AS20)

Samplequestions
PartA
Unitl
1. Book-buildingisaPricediscoveryprocessusedinPublicissueofshares. True/False

2. 2.Maximumpercentage ofnetprofitfor managerialremuneration is

Unitll
1. TheamountpayablebytheinsurancecompanyisknownasPolicy. True/False

2. AValuationofBalanceSheetisprepared by:
a) JointStockCompany

b) BankingCompany
c) LifelnsuranceCompany
d) GenerallnsuranceCompany

Unitlll
1. MinorityInterestis shownonthe inconsolidatedBalancesheet.



a) Liability

b) Asset

c) FootNote

d) CapitalReserve

Unitlv
1. Accounting for price levelchanges iscalledas
2. HRAisaccountingfor peopleasanorganizationresource. True/FaIse

UnitVv
1. isanother namegiventothepublishedaccountsofjointstockcompanies.
2. The Primary function of Accounting is to accumulate and informationessentialtoan
understanding of the activities of an enterprises.
PartB
Unitl

1. Fromthe following informationprovided byMNCLtd.Forthe yearended315tMarch2023, Calculatethe
overall (Maximum) managerial Remuneration.

Particulars Amount Particulars Amount
ToSalariesandWages 65,000 ByGrossProfit 16,70,000
ToRepairs 30,000 ByProfitonSaleofPlant( 1,70,000

Cost Rs3,00,000;Written

down value Rs 1,50,000

Amount realized on Sale

Rs3,20,000)
ToDepreciation(including 1,10,000 BySubsidyfrom 40,000
Development Rebate Rs Government
15,000)
To GeneralExpenses 25,000

TolLossonSaleof Investment 20,000

ToScientificResearch(new  1,03,000
Laboratorysetup)
ToDonationtoCharitable 35,000
Institution

To InterestonDebentures 35,000

ToDebentureTrustees 15,000
Remuneration
ToDirector’sFees 12,000




TolncomeTax

5,10,000

ToProposed Dividend 5,10,000
ToBalancec/d 4,10,000
18,80,000 18,80,000
Unitll
1.Fromthefollowingparticulars,preparetheFireRevenueAccountfor 2019-2020.
Claimspaid 540
Legalexpensesregarding claims 12
Premiumsreceived 1480
Reinsurancepremiums 100
Reinsuranceclaims 4
Commission 220
ReinsuranceCommissionCeded 6
ExpensesofManagement 420
ProvisionagainstunexpiredriskonApril1,2020 660
Additionalreserve onApril1,2019 280
ClaimsunpaidonApril1,2019 50
Claimsunpaid onMarch31,2020 70
Unitlll
1.Balancesheetsason31Dec2023
Liabilities H.Ltd S.Ltd Assets H.Ltd S.Ltd
SundryAssets 1,50,000 80,000
ShareCapitalinshares of| 1,00,000 50,000 | Investment:
Rs.10 each
Creditors 1,00,000 30,000 | 4,000sharesin 50,000 -
S.Co
2,00,000 80,000 2,00,000 80,000

PrepareconsolidatedBalancesheet

UnitlVv

1.Ascertainnetmonetaryresultasat31tMarch,2023 fromthedatagivenbelow:
31-3-2023

CashatBank

1-4-2022
15,000

21,000




AccounysReceivable 45,000 54,000
AccountsPayable 75,000 50,000

GeneralPricelndexNumber:

IstApril,2022 100
315tMarcg,2023 125
2022-2023Average 120

UnitVv
1.WhataretheobjectivesofFinancialReporting?

PartC
Unitl
1.TheauthorizedcapitalofXLid isRs.5,00,000consistingofRs20006% preferencesharesofRs100each and 30,000

equityshares of Rs 10 each. Following was the TrailBalance of X Limited as an 31-3-2020:
TrailBalance ason31-3-2021

Dr(Rs) Cr(Rs)
Investmentinsharesatcost 50,000
Purchases 4,90,500
Sellingexpenses 79,100
Stockon1-4-2020 1,45,200
Salariesandwages 68,500
Cashon hand 12,000
Billreceivable 41,500
Interimpreferencedividendforthehalfyear t030-9-2020 6,000
InterestonBank Overdraft 7,800
InterestonDebenturesupto30-9-2020 3,750
SundryDebtorsandCreditors 50,100 87,850
Freeholdpropertyatcost 4,86,500
Furnitureatcostless DepreciationofRs15,000 35,000
6%Preferencesharecapital 2,00,000
Equitysharecapitalfullypaid up 2,00,000
5%MortgageDebenturessecuredonfreeholdproperties 1,50,000
Incometaxpaidinadvancefor2020-21 10,000
Dividends 4,250
SurplusA/c(1-4-2020) 28,500
Sales(Net) 6,70,350
BankOverdraftsecuredbyhypothecationofstocksand 1,50,000
receivables
Auditfees 5,000

14,90,950 14,90,950

Unitll



1. Fromthe figuresstatedbelow,preparearevenue A/canda valuationof balancesheet asat31 March

2018 showing surplus for policyholders:

Particulars Amount(Rsin

000)
Claimspaid 900
Premiums 7,500
Interest, dividend and returnsProfit 4,500
on sale on Investment 24
Considerationforannuitiesgranted 300
Annuities 40
NetLiabilitieson31/03/2018 Surrenders 16,850
BonusinreductionofPremiums Commission, 300
Lifeassurancefundon1/4/2017 15

120

12,000

UnitllI

1. TheBalancesheetofH Ltd.andS Ltdasat315tDec 2019 were as follows:

Liabilities HLtdRs S.LtdRs Assets HLtdRs S.LtdRs
Sharecapital:
(inRs.10shares) 5,00,000 | 2,00,000 | FixedAssets 3,50,000 1,65,000
BillsPayable 50,000 30,000 | BillsReceivable 40,000 20,000
Creditors 1,00,000 40,000 | Investment: 15000 1,50,000 -
SharesofRs.10each.
Debtors 1,00,000 80,000
Cash&Bank 10,000 5,000
6,50,000 2,70,000 6,50,000 2,70,000

AdditionalInformation:

)] SundryCreditorsofSLtd.IncludeRs.10,0000nduetoH Ltd.
i) B/RofH Ltd.IncludeRs8,000acceptedbySLtd.

i) B/RofS Ltd.include Rs.10,000 accepted

byH Ltd.

1Y) ContingentLiabilityfor billsdiscountedbySLtd.Rs.6,000.

YouarerequiredtoprepareaConsolidatedBalanceSheetasat315Dec2019.

UnitlVv
1. Explainthe needforForensic Accounting.

UnitV
1. ExplainCorporateSocialResponsibility.

Dr.R.Sreedevi

Course Instructor

Dr.R.Evalin Latha

Head of the Department




Semester: 11
CORE COURSE VI: SETTINGUPOFBUSINESSENTITIES
CourseCode : AP232CC3

) Total Marks
CourseCode | L | T | P| S| Credits | Inst. Hours Hours | CIA | External | Total

AP232CC3 6|-|-[-14 6 90 25 75 100

Pre-requisite
Students should have knowledge on Company and Business Laws.
Learning Objectives
1. Tounderstand and analysetheformationandregistrationofSection8company
2. To determine the procedure for obtaining registration and license and to
createawarenessaboutthelegalcompliancesgoverningbusinessentities
Course Outcomes

Onthe successfulcompletionofthe course,studentwillbe able to:
1 recognizeanddeterminethestartupsinindia K1&K?2
2 describeandidentifylegalrequirementsforsection8company K2&K3
3 ExaminetheproceedingsforL LPandjointventure K4
4 determinetheregistrationandlicensingprocedure K5
5 examineandevaluatethecomplianceofregulatoryframework K4&K5

TotalContactHours:90(Includinglectures, assignmentsand tests)

. . . Lectu | Cogniti . Pedago | Assessment/
Unit | Section Topics re ve Learningoutcomes .
hours | Level ay evaluation
| Start-upsinindia

1. Typesofbusinessorgani 4 K1&K2 | Understandthebasic | Lecture
sations— concept of Start-ups | with
Factorsgoverningselect inindia videos
ionofanorganisa_tion- Shorttest
start-up—Evolution—
DefinitionofaStart-up
—Start-uplandscapein
India

2. Start-uplndiapolicy— K1&K2
Fundingsupportand Lecture

: incenti\?es EIO| ndian 2 Stalitrf;e)rlztgg%tgﬁcy with Classtest.

stateswithStart-up PPT
policies

3. Exemptionsforstart- K1&K2
ups — Life cycle of a 5 Mind Obijective
Start-up—Important Abletoanalysethe i type test
pointsforstart-up’s Financing options | MapPIN

4. Financing options K1&K2 availableforstart- g
availableforstart-ups— ups :
Equityfinancing—[?ebt 4 P Unittest




financing —

Venturecapitalfinancin
g-1PO—Crowdfunding—
Incubators-Mudra
banks

5.

Successful
Startupsinindia

K1&K2

Shorttest

| Not-for-ProfitOrganisations

1.

Formation and
registrationofNGOs-
Section 8 Company —
Definition—Features—
Exemptions —

Requirementsof
Section8Company—

Applicationfor
incorporation

6 | K2&K3

Understandthe
conceptofSection 8

Company

Info-
graphic
S
Learnin

g

Classtest.

Trust:Objectivesofa trust
— Persons who
cancreateatrust —
Differencesbetween
apublic and private

trust — Exemptions
available to trusts —
Formationofatrust-

Trustdeed

8 | K2&K3

Society—Advantages—
Disadvantages—

Formationofasociety—
TaxexemptiontoNGOs

8 | K2&K3

Abletoanalysethe
formation and tax
exemptions
availabletotrusts
andNGOs

BrainS
t
orming

Formative
Assessment
Test |

| LimitedLiabilityPartnershipan

dJointVenture

1.

Limited Liability
Partnership:Definition—
Nature and

characteristics—
Advantages
anddisadvantages—
Procedurefor
incorporation—LLP
agreement—Annual
compliancesofLLP

4 | K4

Abletounderstand
Limited Liability
Partnership

Lecture
with
PPT

Evaluation
throughclass
test.

Businesscollaboration:
Definition -
Types— Jointventure:
Advantagesanddisadvan
tages—Types—
Jointventureagreement-
Successfuljointventuresi

Evaluate the
Successfuljointventu
resinindia

Info-
graphic
S
Learnin

g

Evaluation
throughclass
test

nindia




3. | SpecialPurposeVehicle— K4 Evaluatethe Lecture | Evaluation
Meaning—Benefits— SpecialPurposeVehic | with throughclass
Formation. le PPT test

| RegistrationandLicenses

1. Registration and K5 Understand the Lecture | Evaluation
Licenses: Introduction conceptofPAN with through
— Business entity PPT discussions.
registration —
Mandatory registration
—PAN-Significance—
Application and
registration of PAN —
Linking of PAN with
Aadhar

2. TAN — Persons liable K5 Understandthe Flipped | Evaluation
to apply for TAN — conceptofTAN Learnin | through
Relevance of TAN — g Assignment

v Procedure to apply for

TAN-GST:Procedure
for registration —
Registration under
Shops and
EstablishmentAct

3. MSMEregistration— K5 Understand and Lecture | Formative
Clearance from analysis the with Assessment
Pollution Control conceptofMSME PPT Test Il
Board registration

4. FSSAlregistrationand K5 Know to find out Youtub | Shorttest
license — Trade mark, FSSAlregistration e
Patent and Design Videos
registration

EnvironmentalLegislationsin India

1. Geographical K4&K5 Describetheconcept | Lecture | Evaluation
IndicationofGoods of Geographical with through
(Registration and Indication of Goods | PPT discussions.
Protection)Act,1999: (Registrationand
Objectives,Salient Protection)Act,
Features- The 1999

\ Environmental

ProtectionAct,1986:
Prevention,control
andabatementof
environmental
pollution

2. TheWater(Prevention K4&K5 Lecture | Formative
And Control of with | Assessment

test |1

Pollution)Act,1974: Abletoanalysethe Interact




TheCentraland State
BoardsforPrevention
andControlofWater
Pollution-Powersand
FunctionsofBoards -
PreventionandControl
ofWaterPollution -
Penaltiesand
Procedure

The Air (Prevention
and Control of
Pollution) Act, 1981.:
Central and State
Boards for The
PreventionandControl
of Air Pollution -
PowersAndFunctions -
PreventionandControl
of Air Pollution -
Penalties and
Procedure.

PowersAndFunctions

K4&K5

Water(Prevention
AndControlof
Pollution)Act,1974
andtheAir
(Preventionand
ControlofPollution)
Act, 1981

ion

Group
Brainst
orming
Session

Shorttest

CourseFocussingonEntrepreneurship:Entrepreneurship
Activities (Em/ En/SD):
Assignment:Differencesbetweenpublicand privatetrust(PrepareE-Content)

UNIT-1
Part—A

company.
Part-B

Showthe financingoptionsavailableforstartups.

Part—C

Expressthesuccessfulstartupsinindia.

UNIT-1I
Part—-A
A

companies.
Part-B

Outlinethetaxexemptionsavailabletotrusts.

Part—C

canberegisteredundersection8ofcompanies Act withtheregistrarof

meansreceive moneyfromaninvestorinexchange forpartialownershipofthe




Generalisedtherequirementsofsection8company.

UNIT= 111

Part-A

In ,partnerswillnotbe liable forthetortiousdamagesofotherpartnersbut
potentially for the contractual debts depending on the state.

Part-B

Interpretthedifferenttypesoflointventure.
Part—C

Expressthesuccessfuljointventuresinindia.
UNIT- 1V

Part-A

is a ten-character alphanumeric identifier foundationallD, issued by the Indian
incometaxdepartment,toanypersonwho applies for itorto whomthedepartment allotsthe
number without an application.
Part-B

AnalyseFSSAlregistrationandlicense.

Part—C

Showthelistofpersons liabletoapplyforT AN.
UNIT-V

Part-A

The registration of Geographical Indication of Goods is valid for years
Part— B

Infer the functionsofcentralandstateboardsfor thepreventionandcontrolofair pollution
Part—C

Evaluatetheprevention,controlandabatementofenvironmental pollution.

Staff-in-charge: Dr. R. Sreedevi
Head of the Department: Dr. R. EvalinLatha



Semester: 11
ELECTIVEIII A :BUSINESS ETHICS AND CORPORATE SUSTAINABILITY
Course Code : AP232EC1

) Total Marks
CourseCode | L | T| P | S| Credits | Inst. Hours Hours | CIA | External | Total

AP232EC1 | , 3 4 60 | 75 100

Pre requisite
Students should be familiar with ethics in business and personal life.
Learning Objectives
1. Togain knowledge on moral issues relating to business, marketing, advertising, finance, HR and
environmental protection

2. Toanalyse sustainability information and prepare reports

Course Outcomes

On the successful completion of the course, students will be able to:

1. understand the concepts of business ethics in practice K2 & K4

2. demonstrate and recommend ethical decision making by applying various | K4 & K5
theories

3. evaluate moral issues relating to business, marketing, advertising, K5 &K6
finance, HR and environmental protection

4, remember the concepts of corporate sustainability K1 &K2

5. construct reports disclosing sustainability information K5&K6

K1 -Remember, K2 — Understand, K3 — Apply, K4- Analyse, K5 — Evaluate, K6 - Create

TotalContacthours:60(Includinglectures, assignmentsand tests)

. . Teaching | Cognitive Assessment/
Unit | Module Topic Hours level Pedagogy Evaluation
| IntroductiontoBusinessEthics
1. MeaningandDefinition 1 K1 Introdu_ctory Concept
Session explanations
of Ethics
i i i SlipTest
2. NatureofBusiness Ethics 1 K2 Learning
Classroom




3. Roleand importanceof K1 Lecture with Discussion
BusinessEthics PPT
4, ValuesinBusiness K2 Lectureusing Quiz-
videos
5. Causes ofUnethical K1&K2 | Youtube Videos
Behaviour Formative
6. Ethicallssues K2 Discussion Assessment—
I
Il | EthicalTheories
1. EthicalDecisionMaking K1 Lecture with Preparation
Interaction ofOneword
2. Decision K2 Lecturewith Questions
Makin Interaction
g (Normal Dilemmas
and problems) OralTest
3. Application of K1 Lecturewith
Ethical PPT
Theories in Business .
4, Traditional K1 Group Q,li\isst\l/\(/)enr_
Ethica Brainstorming
| Theories Session
5. Utilitarianism, K4 Flipped
Ethica Learning
::)Iigt]ic;;smandEthlcsof Formative
6. NormativeTheoriesof K4 ChalkandTalk ,IAssessment
Business Ethics Sessions
7. Stakeholder Theory and K4 ChalkandTalk Quiz-l
Stockholder Theory Sessions
8. Lawrence  Kohlberg’s K4 ChatGPT
Theory Model
Development
Il | MorallssuesinBusiness
1. Importance  of  moral K2 Lecture | OpenBook
issues using Test
videos
2. WhistleBlowingandits K1 Youtube
Kinds Videos | Quizzes
3. Ethical Issues in K4 Chalkand
Functional Areas of Talk
Business




4. Marketing and K4 MindMap | ShortEssay
Advertising, Truth in Writing
Advertising,

Manipulation,Coercion,
Trade Secrets,
Corporate Disclosure Formative
andInsiderTrading Assessment—

5. Finance, Fairness, K4 Flipped !
Efficiency in Classroom .

Financial Quiz-l
Market,Greenmailand
Golden Parachute

6. HR:_ Workers Rights and K4 Info_- exglg?l(;iﬁ;[ns

Duties graphics
Learning

7. Work place  Safety, K5 Group
Sexual Harassment, Discussion
Equal Employment .
Opportunity and Overview
Preferentialhiring

8. Environmental K5 Learning
Protection, Safetyand Outsidethe MC

: Q
acceptable risk, Classroom
Environmental Harm,

PollutionanditsControl Recalling

9. Product Safety and K4 Peer
CorporateL.iability tutoring

IV | CorporateSustainability

1. Concepts of K2 Lecture | Assignment
sustainability withPPT

2. Social, Environmental K4 Learning
and Outsidethe

Economi Classroom | Infotainment
c dimensions - Puzzle
Sustainabilityina
businesscontext

3. PrinciplesofSustainable K4 Youtube
Development:  History Videos | Formative
and emergence of the Assessment—
concept of Sustainable Il
Development
Definitions

4. Environmental  issues K4 Storyboar Quiz-II
and crisis, Resource ding
degradation and

Greenhouse gases




5. Desertification,  Social K4 Chalkand
insecurity and Talk
Industrialization
6. Globalization and K4 RolePlay | True/False
Environment
Seminar
Sustainability Reporting
1. Investors,  customers, K1 Lecture | Peer
government and media withPPT | Learning
2. Disclosingsustainability K6 Youtube
information,reportand Video | Assignment
website
3. Transparency, K6 Chalkand .
AccountabilityandOne Talk Seminar
Presentation
Report movement
4, Financial ~and  non- K5 PPT Group
financialtogether Video
5. Triple  bottom line K5 Collaborat | Discussion
concept for Sustainable ive
Business Learning | Formative
6. SustainabilityReporting: K5 Lecture | Assessment—
Flavour of GRI, I
7. FlavourofBRR,BRSR. 2 K5 Debate .
Quiz-ll

CourseFocussingonEmployability/Entrepreneurship/SkillDevelopment: Entrepreneurship
Activities(Em/En/SD):Writeareportonthebusinessethicsfollowed byabusinessentitynear yourresidence. Assignment:
1. Disclosing sustainability information, report and website (Online)
2. HistoryandemergenceoftheconceptofSustainableDevelopment (Online)
Seminar Topic: Corporate Sustainability.
SampleQuestions
Part-A

1. isabranchofphilosophythatinvolvestheconceptsofrightand wrongconduct.

2. isaformofappliedethics.

3. Thecolloquialtermusedforthedisclosureofwrongdoing within anorganisation iscalled as

4. Thebusinessstrategyforlong-termgrowththatworksinharmonywithpeople and the planetis

5.ExpandGRI.
Part-B

1. Discussthe importanceofbusiness ethics.

2. Statetheapplicationofethicaltheoriesinbusiness.

3. Recallthekindsofwhistleblowing.

4. Enumeratecorporatesustainabilityinbusinesscontext.

5. Listoutthetriplebottomlineconceptforsustainablebusiness.
PartC

1. Brieflyexplain aboutthecausesofunethicalbehaviour.

2. EnumeratetheLawrenceKohlberg’stheorymodeldevelopment.

3. Listoutthepollutionand itscontrollable measures.



4. Elucidatethegreenhousegases.
5. ExplaintheflavourofGRlIandBRSR.

HeadoftheDepartment:Dr.R.EvalinLathaCourselnstructorDr.A.Franklin Ragila



Semester: 11
ELECTIVEIVA:RURAL AND AGRICULTURAL MARKETING
Course Code : AP232EC4

) Total Marks
Course Code | L | T | P | S| Credits | Inst. Hours Hours | CIA | External | Total
AP232ECA | 4 ||| 3 4 0 1 25| 75 | 100

Pre-requisite
Students should know the principles and practices of marketing

Learning Objectives
1. Togain knowledge on strategies relating to rural marketing.

2. To analyse the functioning of food processing industry including distribution and promotion in the rural
market.
Course Outcomes

On the successful completion of the course, students will be able to:

1. understand the concepts of rural marketing, buyer behavior and product K2
strategy.

2. analyse the factors affecting product innovation strategies. K2 & K4

3. apply the strategies relating to rural product, branding and packaging. K3 & K5

4. evaluate the distribution and promotional mix relating to food processing | K1 & K5
industry.

5. analyse the principles and functioning of co-operative marketing. K4 & K5

K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6— Create

Unit | Section | Topics Lecture | Learning Pedagogy | Assessment/Evaluation
Hours | Outcome
Introduction to Rural marketing
I
1 Rural 3 Tounderstandth| LectureDis | Oraltest
marketing — e cussion
Meaning — meaning,nature
Definition — andscope
Concept and ofrural
nature of marketing
rural
marketing
2 Taxonomy of | 3 To Groupdisc | OralTest
rural markets understandthe | ussionlllus
Taxonomy of | tration
rural markets




Disciplines
Urban vs Tounderstand | BrainSto ShortTest
Rural the rming
marketing distinguish
ofUrban and
Rural
marketing
Rural To MindMa Oral TestQuiz
marketing recognizethe ppingDis
environment — role cussion
Becoming a andresponsibilit
successful iesofsuccessful
rural marketer. rural marketer
Il |Rural buyer behaviour
Rural buyer Tounderstandth| GroupDisc
behaviour — efeaturesrural | ussion Assignment
Aspects of rural buyer behavior
buyer behavior
Rural consumer ToknowRura | BrainSto Multiplechoice
decision making | consumer rming questions
process — decision
Environmental making
factors affecting process
rural consumers
Buyer Tounderstand | Lecture ShortTest
characteristics teRural STP withPPT
and innovation approach and
adoption — Rural Buyer
STP approach adoption
Guidelines Torecognize LectureDis | ShortTest
for emerging cussion
effective rural market
segmentati segments.
on and
emerging
rural
market
segments.
i
Rural product To MindMa Quiz
strategy - acquireknowl pping

Rural product
classification
and decisions
- Product
innovation

edge onRural
product
strategy




strategies —
Customer
value
strategies
2 Rural branding Tounderstandthe | Lecture ShortTest
and packaging Role of withPPT
strategies — Agricultural Price
Role of
Agricultural
Price
Commission in
India (APC) -
Introduction to
APC
3 Basic To identifythe Debate Quiz
objectives features of BrainSto
of the Minimum rming
Commissi Support
on - Price
Determinat
ion of
Minimum
Support
Price
(MSP) -
Non price
measures
4 Benefit to the Tounderstandvari| Lecture Quiz
farmers - ousBenefit to the
Rationale of farmers
support
pricing -
Limitations of
MSP.
5 Consumer Tounderstand GroupDisc | FormativeAssessment
Surplus the ussion,Lect
conceptconsu ure
mer
surplus
Food processing industry infrastructure in India
v
1 To Groupdisc
Food understandFood ussion
processing processing Multiplechoice
industry industry questions
infrastructure infrastructure in
in India - India
Meaning of
processing -
Advantages of




3 food Tounderstand | Discussion | Multiplechoice
processing - the Types of questions
Processing of retail outlets
agricultural

4 commodities To create a Blended Shorttest
(Wheat, deep learning
Paddy, Pulses understanding f
and Oilseeds) the Marketing

communication
challenge in
rural markets

5 Economiesan Tounderstand | MindMa Multiplechoice
dDiseconomi theeconomies | pping questions
esof anddisecono
scale:internal miesofscale
and
external

6 Small Toevaluatethe | Lecture with | ShorttestFormative
Scaleproducti advantagesand | videos Assessment
on disadvantages
:Advantagesa ofSmall-Scale
nddisadvanta production
ges

Cooperative marketing

1 Cooperative Tounderstanddi| GroupDisc | Quiz
marketing: fferentmarketfo| ussion
Meaning - rmsandidentify | with video
Role of Structure of
cooperatives - cooperative
Structure of marketing
cooperative societies
marketing
societies

2 Types of Co- Todifferentiated Blended Shorttest
operative ifferentAgri leaning
marketing export zones method
societies —

Membership —
Functioning —
Agri export
zones

3 Small Tounderstand | Lectureand | Shorttest
Farmers Agri the discussion
Business conceptandp
Consortium - hasesof
eNAM eNAM

4 Tamil Nadu Tounderstand  [Flipped MCQ
State the concept of [class room
Agricultural Agricultural
Marketing Marketing




Board.

Board.




Part-A

1.Whichofthefollowing isthequalitycertificationmarkforagriculturalproduce

a)BIS
b) AGMARK
¢)1SO2000
d)ISI
2. Agriculturalproducemarketingisalinkbetween
a) farmers
b) thefarmandthe non—farmsectors
c¢) farmers and intermediaries

d)intermediariesandConsumers

Part- B
11.a) Distinguish betweenUrbanand Ruralmarketing.
(OR)
b) Whatistheroleofmediainruralmarketing?.
12.a)Writeaboutthe Aspectsofruralbuyerbehavior
(OR)

b)DeterminetheRuralconsumerdecisionmaking process

Part-C
16. a)Discussthenatureofruralmarketing..

(OR)



b)DiscusstheRuralmarketing environment.
17.a)WhataretheGuidelines foreffectivesegmentationandemergingruralmarketsegments?
(OR)
b)DiscusstheEnvironmentalfactorsaffectingruralconsumers.

Dr.M.CharlesDayana Dr.R.Evalin Latha

Course Instructor HeadoftheDepartment



SEMESTERII
Skill Enhancement: Professional Communication and Development

CourseCode : AP232SE1

. Total Marks
CourseCode| L| T| P| S| Credits| Inst.Hours Hours | CIA | External | Total
AP232SE1 | 4 2 4 60 25 75 100
Pre-requisite:
Studentsshouldhavebasicknowledgeincommunication.
LearningObjectives:
1. Tointroducestudentstheeffectivewaysofimprovingcommunicationskills
2. Torecognizetheimportanceofimprovingone’sselfimage.
CourseOutcomes
Onthesuccessfulcompletionofthe course,studentwillbeableto:
1 understandtheimpactofcommunication. K1&K3
2 rememberthetipstohandlethefearofpublic speaking. K2&K4
3 applythewaystomakefirstimpression. K3&K4
4 evaluatethewaystomanageemotionalintelligence K4&K5
5 applytheneuromarketing forsuccessinlife. K3&K4
K1-Remember;K2 -Understand; K3-Apply; K4-Analyze;K5-Evaluate;K6— Create
Totalcontacthours:60(Includinglectures,seminars,assignmentsandtests)
Unit | Section | Topics Lecture | Learningoutcome Pedagogy | Assessment/
hours Evaluation
| CommunicationSkills
1 Communication:Importance, 4 Tounderstandthe Lecture Evaluation
AvoidingMiscommunication. importance of discussion | through:
communication. withppt Oral
presentatio
2 Learning .Hig‘h Impact 5 Toknowthe7¢’sanddo’s  |Lecture n
Communication, 7 C’s of anddon’tsof discussion
Communication,Do’sandDon’ts communication. withppt
of Communication
Il [PublicSpeaking
1 Concept,Dealingwithlackof 4 Togainknowledge Lecture Evaluation
confidence, Tipstotackle fearof regardinglackof discussionwi| through:
publicspeaking. confidence. thppt
Group




2 Becoming a confident public 3 Toknowabouta Lecture discussion
speaker:Perseverance,PIeasure, Confidentpub]ic discussion
Personality, Projection, Passion, speaker. withppt
Progress.

3 Perfecting:Delivery,Eyecontact, 4 Tounderstand Lecture _
Enthusiasm, Energetic, Wow perfecting. discussion  Multiple
factor, Humour, Effective, withppt choice
Persuasive, Brief. questions

Online

Assignment

Formative

assessment
Il [Self-lmageManagement

1 Parts, Types,Effects,Self-imageand | 4 To understand the Lecture Evaluation
First impression. effectsofself-image. discussion | through:

withppt Open Book
test and

2 Factors that affect one’s self- 4 Tounderstandthe Lecture OnlineQuiz
image, Waystomakethebestfirst factorsthataffectone’s  |discussion | through
impression. self-image. withppt Google

Classroom
IV Emotionallntelligence

1 Essentials,Components,Applying | 5 Toknowtheapplicationof |Lecture Evaluation
Emotional intelligence at home emotionalintelligence. |discussion | through:
and work. with ppt

Class test

2 Waystoimproveemotiona| 4 To understand the Lecture Semina_r

intelligence. ways to improve discussion | Formative
emotionalintelligence. |with ppt assessment
V  |Neuromarketing: Theartofpromoting yourself

1 Concept, Stepstouseneuro 4 Toknowtheusage Lecture Evaluation

marketing for life success. ofneuromarketing discussion | through:
to succeed in life. with ppt OnlineQuiz
through

2 Waystorecognizeandcapitalize on | 4 Tounderstandthe waysto|Lecture Google
opportunities before others. recognizetheopportunities  |discussion | Classroom

beforeothers. with ppt Formative

assessment




Activity:GroupDiscussion
Topics:Do’sandDon’tsofCommunication.
Factors that affect one’s self-image.

Sample Questions:

Part- A
1.Communication isa process.
a) Magicb)Compulsoryc)Voluntaryd)Continuous
2. Compromise and arethebasisofgoodhumanbonds.
3. Speaking in isapleasurableandexhilaratingexperience.

a) Privateb)Publicc)Peopled)Open.
4. Includea wow, inthespeech.

5. Firstimpression isafunctionofself-image.Trueor False

Part— B
1. Recallthe importanceofcommunicationforstudents.
2. Recallthe 7C’sof Communication
3. Discussthe tipstotacklethe fearofpublicspeaking.
4. Explain ‘Eyecontact’and‘Wowfactor’.
5. Analysethe effectsoffirstimpression.
Part— C

1 ElaboratetheDo’sandDon’ tsofcommunication.

2. Discusstheimportanceof7C’sof communication.

3. Analysethe stepstobefollowedtobecomeaconfidentpublicspeaker.
4. Discussthestepstobefollowedtodealwithlackofconfidence.

5. Enumeratethewaystomakethe bestfirst impression.

Courseinstructor:Dr.C.K.Sunitha HeadoftheDepartment:Dr.R.EvalinLatha



Semester: 1V

Nameofthecourse:SecurityAnalysisandPortfolioManagemet

SubjectCode: PA2041

No.ofHours perWeek

Credit

TotalNo.ofHours

Marks

6

4

90

100

Objectives

1. Toexplorethedifferentavenuesofinvestment.
2. Toequipthestudentswiththeknowledgeofsecurityanalysisandportfoliomanagement.




CourseOutcomes PSO
CONO. CL
CO-1 Understandthedifferentavenuesofinvestment 3 U
CO-2 AnalyzetheFundamentalSecurity Analysis 3 An
CO-3 Analyzethetechnicalanalysis 3 An
Discusstheprinciplesandpoliciesofportfolio 3 U
CO-4
Management
CO-5 Evaluatetheportfoliomanagementtheory 3 E
Modules
Totalcontacthours:90(Includinglectures,seminars,assignmentsandtests)
Unit | Section | Topics Lecture | Learning Pedagogy | Assessment/
hours outcome Evaluation
I Introductiontolnvestment
1 Meaning 4 Tounderst | Brainstor
AndDefinition- andthe mingmeth
Classification— conceptofs od Class
Speculation— peculation testwla
DistinctionBetwe &securities ?é)r%? €
enlnvestmentand market.
SecuritiesMarket
2 Gambling-Factors | 5 To know Lecture ClATest
Favouring thecauses and 1




Investment— gamblinga | Discussion
Essential Features ndessentia
oflnvestment Isofinvest
Programme ment
programme
Online
3 Speculation To BlendedCla
Processof gainknowle | ssroom assignmen
Investment— dgeabouts t
Investment peculation
Avenues and
processof
investment.
4 RelationshipBetw To Discussio
een knowtherel | n
NewlssueMarket ationship WithPPT.
AndStock betweenne
ExchangeMarket w
issuemarke
t
andstockex
change
market
Il FundamentalSecurity Analysis
1 Approaches To BlendedCl | Evaluation
toSecurityAnalysi knowabout assroom | through:T
S approaches est
- of
Fundamental A securityanal
nalysis ysisand
fundamenta Open
lanalysis booktest.
2 EconomicAnalysis Getthoroug Flipped
— hknowledg | C
FactorsAffectingt eregardinge | lassroom Quiz
helnvestment conomican
alysisandfac
torsaffectin
gtheinvest Onlineassi
ment gnment




3 IndustryAnalysis To BlendedC
— Factors gainknowl Formative
Influencing the edgeabout | assroom assessmen
GrowthofIndustry — theindustri t
CompanyAnalysis alanalysis
4 Marketing — Toundersta | Lecturewi
AccountingPolic ndthemark | thVideo.
ies— eting
Profitability — ,Accounting
DividendPolicy Policies,Pro
fitabilityand
Dividend
Policy
5 CapitalStructure Toevaluate | BlendedC
- the
OperatingEffici capitalstru | assroom
ency — cture.
Management—
Analysis
ofFinancialStat
ement
11 Technical Analysis
1 BasicAssumptio To know Lecturingwi | Evaluation
ns ofTechnical theassumptions t h| through:T
Analysis oftechnicalanalys | CaSestudy | est
) andexample
is s
2 DifferencesB Compare Blended
etweenTech Technical Analysis | Classroo
nicalAnalysis andFundamental | m. Snaptest.
andFundam Analysis.
ental Analysi
S
3 Theories, Tech Tounderstandthe LectureDis .
niques,Metho methods Quiz
ds ofmovements cussion
ofMovements ofstockprices
ofStockPrices




4 TypesofCharts To know the withvideo
typesofcharts Formative
assessmen
t
v PortfolioManagement:

1 Meaning Toundersta Seminar Evaluation
ofPortfolioMan ndthe through: T
agement— meaningand est
Definition-- processof
PortfolioManag portfolioma
ement nagement
Process Openbook

2 FactorsContrib Toknowthe | Blende test.
uting Factors dClassr
toPortfolioMa Contributing | oom
nagement toPortfolio

Managemen
— t Formative

3 Principles Toundersta Blende assessmen
ofPortfolioMan ndtheprinci dClass t
agement— plesandpolic | r oom
Policies ies
ofPortfolioMan of
agement portfolioma

nagement

4 Problems To find Seminar
inPortfolioMa outthe Group
nagement. problemsin | Discussion

portfolioman
agement.
V | PortfolioManagementTheory:
1| Introduction-MarkowitzModel--Assumptions— | 4] Toknow | Evaluati




Features—Sharpe’sPortfolioModel-Assumptions [ | assumptionsof Seminar| 0N
Markowitz through:
model & Test
Sharpe’smodel

Assumptions—RiskReturn To Discussion

inSharpeModel—- knowassumptio withPPT.

Capital AssetPricingModel - ns ofRisk Snapt

-Assumptions Return est.

inSharpe
Modeland
Capital AssetPri
cing
Model-model.

DeterminantsofExpected Toanalyseth Blended

Returns—Limitations  of eDetermina Class room.

Capital Asset  Pricing nts of Formative

Model-Arbitrage ExpectedRe assessme

turns,Limita nt
tionsof
Capital
AssetPricin
g
ModelandA
rbitrage

PricingTheory—Factor Tostudyaboutt Lecturewith

ModelinArbitragePricin he e-resources

gTheoryModel— pricingtheorym

Capital odel.

AssetPricingModel VsAr

bitragePricingTheory—

Empirical TestingofArbit

ragePricingTheoryMode

l.

Dr.M.CharlesDayana

Dr.R.EvalinLatha




Courselnstructor HeadoftheDepartment



Part-A

1. Investmentmadeinrealestateisa
a) reallnvestment

b) Intangiblelnvestment
¢) Financiallnvestment
d) Non-Financiallnvestment

2. Iftheinvestmentisproperlyundertaken,then
a) the returnwillcommensurate withtherisk

b) thereturnwillbecertain
c) itwillbeliquid
d) highgradeandnon-readilysaleableinvestment.

Part- B
11.a)Distinguishbetweeninvestment andspeculation.

(OR)
b)Mentionthevarious formsofinvestmentalternatives.
12.a)Writeaboutthe limitofdebtwhichshowsbeusedforthecompany?

(OR)
b)Determine theeconomicfactorswhichaffecttheinvestment.

Part-C
16.a)Describetheroleoffinancialinstitutionsininvestment.
(OR)
b)IsProtectionimportantforinvestorsinindia?lfyes,statethereasons.
17.a)Whatarethe obstaclesinthe wayofsuccessfulfundamentalanalysis?

(OR)
b) Discussthefactorsinvolvedincompanyanalysis.



SemesterlV
CoreXIll:IndirectTaxation
CourseCode:PA2042

Hours/Week Credits TotalHours Marks

6 5 90 100

Objectives:
1. Toenablethestudentstounderstandthebasic indirecttaxationsystemprevailingin India.
2. Toprovidethestudentsabouttheknowledgeontheprinciples andprovisionsofa GST and

CustomsLaw.
Course Outcome
COs Uponcompletionof_thiscourse PSO CL
thestudentswillbeableto: Addressed
CO-1 | understandthebasicconceptsofindirecttax 2 U
CO-2 | understandthefeaturesandtypesofgoodsandserv 2 U
icetax
CO-3 | explaintheGSTregistrationprocedure 2 U
CO-4 | discusstheSWOCAnalysisofGST 2 U
CO-5 | getaninsightaboutthebasicconceptsofcust 2 R
omslaw
CO-6 | explainthetypes,inclusionsandexclusionsundercus 2 R
tomslaw
Modules

Totalcontacthours:90(Includinglectures,seminars,assignments,andtests)

. . Teaching | Cognitive Assessment/
Unit | Module Topic Hours level Pedagogy Evaluation
| IntroductiontolndirectTaxes
L IndirectTaxes-Meaning L Kl Introductory Concept
Session explanations
2. Specialfeatures—Types: 1 K1 Learning
Outsidethe
Classroom
3. ServiceTax-Value 2 K1 Lecturewith SlipTest
AddedTax-Custom PPT
DutyandOctroiTax Group
4. ExciseDuty-Merits- 1 K1 Lectureusing Discussion
Demerits videos




5. Majorreformsin K1 Youtube Videos Quiz-l
indirecttaxationinindia

6. DirectTaxvs.IndirectTax K1 Discussion

Il | GoodsandServicesTax—I

1. Goods and ServicesTax K1 Lecturewith Preparation
Act 2016(GST)— Interaction ofOne-word
Introduction — Questions
Meaning— Definition — —

2. Objectives of GST - K2 Lecturewith OralTest
MajorfeaturesofGST Interaction

3. DimensionsofGST- K1 Lecturewith
ApplicationofGST— PPT )
Benefits Question—

4. AdministrationofGST— K1 Group Answer
VATandIndirectTaxesvs. Brainstorming
GST Session

5. AdvantagesandDisadva K4 Flipped
ntagesofGST Learning

6. Differencebetween K4 ChalkandTalk
presenttaxstructureand Sessions
GST

Il | GoodsandServicesTax—II

1. Strengths, K2 Lecture | OpenBook
Weaknesses,Oppo using Test
rtunitiesandChalle videos
nges(SWOC)Anal _
ysisinindia Quizzes

ShortEssay

2. Types of GST — Central K1 YouTube | Writing
GST-StateGST— Videos _
IntegratedGST-Union Formative
Territory GST Assessment-—-

3. Impact  ofGST  on K4 Chalkand | ! )
Central and  State Talk Quiz-|
Government Concept

4. Eff(_acts of GST on K4 MindMap explanations
Indian Economic
Growth . _ MCQ

5. Industrywise Impact K4 Flipped
ofGST inIndia. Classroom




IV | GoodsandServicesTaxRegistrationProcedure
1. GSTRegistrationp 2 K2 Lecture | Assignment
rocedure withPPT
2. Taxinvoice 3 K4 Learning
Outside | Infotainment
the Puzzle
Classroom
3. GSTratesforGoodsandS 2 K4 Youtube
ervices Videos | True/False
4. PaymentofTax—Input 2 K4 Lecture
TaxCredit(ITC) withPPT )
5. Returns—types—Due 3 K4 Chalkand Seminar
date—Penalty Talk
6. GSTone-commerce— 1 K4 RolePlay
Simple  problems on
Goods and Services.
V | CustomsAct1962
1. CustomsAct1962— 2 K1l Lecture | Peer
Natureofcustomsduty withPPT | Learning
2. Taxableevent 1 K6 Youtube
Video Assignment
3. Territorialwatersofindia 2 K6 Chalkand
—IndianCustoms waters Talk
4, TypesofCustomsDuty 1 K5 PPTVideo | Group
-Customsvalue Discussion
5. Inclusions 1 K5 Collaborat )
andExclusions ive Formative
Learning Assessment—
6. Simple  problems on 1 K5 Lecture ”_
computationofcustoms Quiz-l
valueandduty
Activity—
ProsandconsofVAT —Groupdiscussion Preparation
of GST
Assignment
Inclusionandexclusion
Part—A
1. In mostoftheStateGovernmentshaveagreed toimplementVAT from
a) 2005-06 b)2006-07 €)2007-08 d)2008-09

2. and willsimultaneouslylevyGST.




3. When a dealer of ABC is transferring goods fromBranch one to Branch four in Tamil Nadu having same

BIN, no GST is required to be paid-state

True/False

4. OneofthemainobjectivesofGoods&ServicesTax(GST)wouldbetoeliminatethe

a) Taxsystemb)doubletaxationc)reduceburden(d) Levy
5. Anot-for—profit,Non-GovernmentCompanycalled

a) GSTM b)GSTN  )GSTLd)GSTI

Part-B
1. MentionthedifferenttypesofGSTinlIndia?
2. MentiontheStrengthsofGoodsandServicesTaxinIndia?

3. Miss Sanjana (Registered Dealer) is a trader in Mumbai and she purchased certain goods from
KarnatakaforRs. 2,00,000andhaspaidlGST@12%. Aftermanufacturingshehassoldhalfofthegoods
inthestateofMaharashtraforRs.4,00,000plusGST @12%andtherestoftheproductstoaunitsituated in SEZ in Mumbai
for Rs. 3,00,000. Compute the net output tax payable
4. Findthecustomsdutypayablefromthefollowingparticulars: Customs

value of Imported goods: Rs.5,00,000
BasicsCustomsDutypayable:80%
Excisedutypayable,ifgoodshadbeenmadeinindia: 10%
Part-C
1. DiscussthefeaturesandproblemsofthelndianTaxsystem.
2. Distinguishbetweendirecttaxandindirecttax.
3. DistinguishbetweenpresenttaxstructureandGST.

4. ExplaintheadvantagesanddisadvantagesofGST.

5. ComputethecustomsliabilityaspertheprovisionsofcustomsAct1962fromthefollowing information. Make suitable
assumptions and indicate the same in our answer:

Productimported-X

TotalFOBvalueofthegoods US$74,000



Quantityimported 100mts

Oceanfreight US$10,000
Insurance US$740
Landingcharges 1%ofCIFvalue
Exchangerate 1US$=Rs.37
DateofpresentationofB/E 28.02.97
DateofEntryinwardsofthevessel 3.3.97
C stomsdutyrates:
TypesofCustomsduty 28.2.97 3.3.97
) Basiccustomsduty 30% 25%
i) Specialcustomsduty 2% 2%
i)  Countervailingduty 10% 8%

(b) willtheanswerchangeiftheactualcostoffreightandinsuranceisnotavailable?

Dr.R.EvalinLatha Dr.R.EvalinLatha

Course Instructor Head oftheDepartmen



Class 1IM.Com
TitleoftheCourse: CoreXIV:EnterpriseResourcePlanning
Semester N AV
CourseCode ;. PA2043
Hours/Week Credits TotalHours Marks
6 5 90 100

Learning Objectives
1. TofacilitatethestudentstounderstandaboutERPanditsrelatedtechnologies

2. ToenablethestudentstogatherknowledgeaboutBusinessmodules

Course OutcomesPSO1
CO Uponcompletlonpfthlscourse:the PSOaddressed Cognitive level
students will be able to:
6. understandtheroleofERPIn K2
1
businesstransactionsthrough
variousbusinessprocesses.
7. understandtherisksandbenefitsofERP. 2 K2
8. evaluaterelatedtechnologiesofERP. 2 K5
9. analyzetheintegrationofERPmodules. 5 K4
10. | analyzetheERP 5 K4
implementationlifecycle.
Teachingplan
TotalContacthours:90(Includinglectures,assignmentsand tests)
Uni | Modul _ Teachin Cognitiv Assessment
t o Topic g o level Pedagogy /
Hours Evaluation
I FrameworkofERP




1 BusinessFunctionsand K2 Introductory Evaluation
Business Processes - session through
IntegratedManagement short test
Information

2 BusinessModeling- K2 Lectureusing | MCQ,
IntegratedData Model videos True/False,

3 BusinessProcesses: K2 Demonstratio | Shortessays
MajorBusiness n with PPT
Processes

4 IntroductiontoERP K2 Group Concept

Discussion explanation
S

5 Common K2 Lectureusing | Short
ERPMyths- PPT summaryor
Reasonsforthe overview
Growth
ofERPMarket-

Advantagesof
ERP.
1 RisksofERP

1 Peoplelssues—Process K2 Introductory | Suggest
Risks-Technological session idea/concep
Risks t with

examples

2 Implementationlssues- K2 Lectureusing | Evaluation
Operation videos through
andMaintenancelssues shorttest

3 UniqueRisksofERPProj K2 Demonstratio | MCQ
ects- n with PPT
ManagingRisksonERPP
rojects.

4 Benefits of ERP: K2 Group Shortessays
Informationlntegration Discussion
- Reduction of Lead
Time - On-Time
Shipment -Reduction in
Cycle Time - Improved
Resource Utilization -

Better Customer
Satisfaction -
ImprovedSupplierPerfor
mance-
IncreasedFlexibility




ReducedQuality
Costs-

Better Analysis
and Planning
Capabilities -
Improved
Information
Accuracy and
Decision
MakingCapabilit
y-Useof
LatestTechnolog

y.

K2

Lectureusing
PPT

Seminar

ERPand

RelatedTechnologies

1

BusinessProcessReengi
neering(BPR) -
Businessintelligence(BI
)_
BusinessAnalytics(BA)
-DataWarehousing

K5

Introductory
session

Evaluation
through
short test

DataMining-On-Line
Analytical Processing
(OLAP) - Product
LifeCycleManagement(

K5

Lectureusing
videos

MCQ

PLM)

SupplyChainManageme
nt(SCM)-
CustomerRelationshipM
anagement(CRM)-
Geographiclnformation
Systems(GIS)

K5

Demonstratio
n with PPT

Shortessays

IntranetsandExtranets. A
dvancedTechnology

K5

Group
Discussion

Seminar

ERP Security:
Technological
Advancements -
ComputerCrimes
-ERPand
Security -
Computer
Security-
Crimeand
Security.

K5

Lectureusing
PPT

Discussion

ERP MarketPlace




1 MarketOverview-ERP K4 Introductory Suggest

MarketTiers. session idea/concep
t with
examples

2 Business K4 Lectureusing | Evaluation
ModulesofanERP videos through
Package:Functional short test
ModulesofERPSoftware

3 FinancialModule- K4 Demonstratio | MCQ
ManufacturingModule- n with PPT
HRModule

4 Material K4 Group Shortessays
ManagementModule- Discussion
Production Planning
Module

5 Plant Maintenance K4 Lectureusing | Seminar
Module - PPT
PurchasingModule-
Marketing Module -
SalesandDistribution
Module.

ERPImplementation

1 Benefitsof K4 Introductory | Evaluation
ImplementingERP- session through
Implementation shorttest
Challenges.

2 ERP Implementation K4 Lectureusing | MCQ
Life videos
Cycle:ObjectivesofERP
Implementation

3 DifferentPhasesofERPI K4 Demonstratio | Shortessays
mplementation- n with PPT
ReasonsforERP
ImplementationFailure.

4 ERPPackageSelection: K4 Group Seminar
ERP Package Discussion
Evaluation and
Selection

5 TheSelectionProcess - K4 Lectureusing | Discussion
ERPPackages: PPT
MakeorBuy.

CourseFocussingonEmployability/Entrepreneurship/SkillDevelopment: SkillDevelopment
Activities (Em/ En/SD): Role Play

ERPintobusiness




CourseFocussingonCrossCuttinglssues(Professional Ethics/HumanValues/Environment Sustainability/Gender
Equity):
ActivitiesrelatedtoCrossCuttinglssues:
Assignment:Benefits of ERP
1. PrepareanassignmentonthetrendofERP.
2. PresentareportonRiskofERP.
3. OutlineBusinessModulesofanERPPackage.
4. BuildcompetenceinunderstandingERPandrelatedtechnologies.

Samplequestions

PartA

Unitl
MPSisanabbreviatio
nfor Unit 2
Whichofthefollowingisatechnologicalrisk ofERPimplementation?
(a) Software functionality (b)Technologicalobsolescence
(c) Enhancement and upgrades (d)Alloftheabove
Unit 3
The first step in the ERP implementation processisto___
Unit 4
Tierlllsoftwareisdesignedforsmallestablishments. True/False
Unit 5
ERPsystemsintegrateallbusinessmanagement functions(True/False)

PartB
Unitl

2. BrieflyexplainERP system.



Unit2

1.  ExplainCycletimereductionandtheroleplayed byERP
init. Unit 3

1.  BrieflyexplainaboutOL
AP? Unit 4

1.  WhatareERPmarkettiers?Whataretheircharacteristics
? Unit 5

2. Discussthe benefitsofanERPimplementation

PartC
Unitl
1.ListoutthecommonmythsaboutERP.
Unit 2
1.HowERPmakesuseofLatesttechnologyandwhat areitsadvantages? Unit
3
1.What arethesecuritytechniquesusedto protectthecomputersystems?
Unit 4
1.  ExplainHRMo
dule. Unit 5
1. ExplainthedifferentphasesoftheERPimplementationlifecycle.



SemesterV
CoreXV:StrategicMarketingManagement
CourseCode:PA2044

Hours/Week Credits Total Hours Marks

6 4 90 100

Objectives:

1. Tofamiliarizestudentswiththeprocessandissuesofstrategicmarketing
2. ToenablestudentstobeabletoanalyzeProductLifeCycleManagementStrategies
CourseOutcome




COs Uponcompletionofthiscoursethe PSO CL
Studentswillbeable to: Addressed
CO-1 understandtheroleofStrategyMarketing 1 U
management.
CO-2 understandtheStrategicMarketingFactors 3 U
CO-3 evaluatestrategicrelevanceof 3 E
MarketingSegmentation
CO-4 analyzetheStrategiesforMarketLeaders 4 An
andchallengers.
CO-5 analyzetheStrategicServiceManagement. 3 An
Modules
Totalcontacthours:90(Includinglectures,seminars,assignmentsandtests)
Unit | Section | Topics Lecture | Learningoutcome Pedagogy | Assessment/
hours Evaluation
| StrategicMarketingManagement:
1 Meaning—Characteristics-The 5 Tounderstand Lecture Evaluation
StrategicMarketingPlan-Scope StrategicMarketingPlan | discussion | through:
2 InformationTechnology and 5 Toknowlnformation Lecture Shorttest
StrategicMarketingManagement Technology discussion | and
-MarketingStrategyFormulation- with Oraltest
EnvironmentalScanning Interaction
3 MarketingStrategy-The 5 Tounderstand Lecture, Multiple
Process of Marketing MarketingStrategy group choice
Strategylmplementation discussion | questions
Openbook
test
Il [StrategicMarketingFactorsforGrowth
1 StrategicMarketingFactors- 5 Tounderstand Lecture Evaluation
StrategicMarketingPlanning- StrategicMarketing discussion | through:
Marketing Factors Shorttest
Communications(MARCOMs) and
2 MarketPositioning— 5 ToknowtheMarket Lecture Oraltest
ProductPricing— Positioning discussion
BrandManagement— with
WinningCompetitors Interaction
3 Strategic Marketing 5 Tounderstand
Research — Product Life StrategicMarketing Multiple
Cycle Management - Research choice
Sales force questions
Management.




Assignment

Formative
assessment
Il [ModernMarketSegmentationandPricing
1 MarketSegmentation—Needs- TounderstandMarket Lecture Evaluation
Approaches—-CommonBases— Segmentation—Needs- | discussion | through:
FeaturesofSegments—The Approaches with Short test
SegmentationProcess Interaction | and
2 Competitive forces and To understand Lecture OnlineQuiz
Segmentation—Firmpositioning Competitiveforcesand | discussion
for Mass Marketing Firms Segmentation with
Interaction
3 The Ten To understand Ten Lecture,
Commandments for Commandmentsfor group Multiple
Perfect Positioning - Perfect Positioning discussion | choice
Strategic Marketing questions
Pricing-Process.
Assignment
Formative
assessment
Seminar
IV |[NewProductStrategies
1 New Product Strategies — ToknowindetailNew Lecture Evaluation
DecisiontoDevelopaNew Product Strategies discussion | through:
Product—IdeaGeneration— with PPT | Short test
ProductDevelopment illustration | and
2 Different New To know Different Lecture | Oraltest
Product NewProductStrategies | discussion
Strategies with
Interaction




3 Strategies for Market ToknowStrategiesfor Lecture,
Leaders-Strategies  for Market Leaders group
Market  Challengers— discussion | Multiple
Niche Marketing choice
Strategy. questions
Assignment
Formative
assessment
Seminar
StrategicServiceManagement
1 StrategicServiceManagement— To know Strategic Lecture Evaluation
Meaning — Elements — Service ServiceManagement discussion | through:
KnowledgeManagement— with PPT | Short test
ServicePartsManagement illustration | and
2 Service Price Management - TounderstandService Lecture Oraltest
ServicePersonnelManagement— Price Management discussion
CustomerRelationship
Management Today
3 Needs — Customer relationship in ToknowCustomer Lecture
Effective Marketing— relationship in discussion |Multiple
CustomerRelationship Strategies EffectiveMarketing choice
questions
Formative
assessment
Seminar




Activity: Group Discussion
Topics :EnvironmentalScanning,

WinningCompetitors Sample

Questions:
Part— A
1. Marketing is the ofthebusiness.
a) Baseb) Fundamentalc) Cored)Need
2. Environmentalscanning isotherwisecalled as analysis.
3. Strategic marketing plan isa part oftheoverall planoftheorganisation.

a) Systemb)Marketing c)Financiald)Strategic
4. Managingtheproduct life cycle is an
a) Art b)Sciencec)BothArt&amp;Scienced) Technique

5. Segmentationof themarket is not forthemarketing organisation.
a) Essentialb) Neededc)Mandatoryd)Useful

Part— B
. Whatisstrategicmarketingmanagement?
. Discussenvironmentalscanning?
. Recalltheelementsofmarketingcommunications(MARCOMsS).
. Explaintheneedforstrategicmarketingresearch.
. Estimatetheneedformarket segmentation.

OB~ wWwN -

Part—- C
1. Analysethescopeofstrategicmarketingmanagement.
2. Elaboratetheprocessofmarketingstrategy implementation.
3. Discussthestrategiesofwinning thecompetitors.
4. Discusstheimportanceofproductlifecyclemanagement.
5.Enumeratethetencommandmentstobefollowedforperfectpositioningofaproduct.

Course instructor:Dr.C.K.Sunitha HeadoftheDepartment: Dr.R.Evalin Latha



TITLE OF THE COURSE

ELECTIVEIV:(A)HUMAN RESOURCE

DEVELOPMENT
SEMESTER v
COURSECODE PA2045

. Total Marks
CourseCode L| T Credits | Inst.Hours Hours | CIA | External | Total
PA2045 6| - 4 6 75 25 75 100
Objectives:

1. TounderstandtheconceptualframeworkofHuman ResourceDevelopment.
2. TohelpthestudentstoanalyzeandevaluatethesystemofhumanresourceDevelopmentsystem

COURSEOUTCOME
COs Uponcompletionofthiscoursethest PSO CL
udentswill beableto: Addressed
CO-1 | understandtheconceptandsignificanceofhumanres 3 U
ourcemanagement
CO-2 | discusstheexecutivedevelopmentandorganizationalde 3 u
velopment
CO-3 | describetheCompetencybasedhumanresourcema 3 An
nagement
CO-4 | understandtheworklifeofemployeesandtalentman 3 u
agement
CO-5 | analysethehumanresourceinformationsystem 3 U
K1-Remember,K2 —Understand,K3—- Apply,K4-Analyse,K5-Evaluate,K6- Create
TEACHINGPLAN
TotalContacthours:75(Includinglectures, assignmentsand tests)
.. | Modul , Teachin Cognitive Assessment/
Unit e Topic Hoursg Igevel Pedagogy Evaluation
I EvolutionandDevelopmentofHRD
1. 1 K1l Introducto Concept
. rySession | explanations
MeaningandDefinitionof
HumanResourcemanagem SlipTest
ent
2. DifferencebetweenPersonn 1 K2 Learning Group
elmanagementandhuman Outside Discussion
resource management the
Classroom
3. Evolutionand 3 K1l Lecture Quiz-1
DevelopmentofHRM withPPT
4. AnOverviewofHRM inindia 2 K2 Lecture
using Formative

videos




5. 2 K1&K2 Youtube | Assessment—
] Videos I
Recent trends in
HRMPractices
Il | ExecutiveDevelopmentandOrganisationalDevelopment
1. Importance  of 1 K1 Lecture Preparation
Executive with ofOneword
development Interaction | Questions
2. Processand Methodsof 3 K2 Seminar
Executivedevelopment
3. Reasons  for  failure 1 K2 Lecture OralTest
ofExecutiveDevelopment withPPT
4, Traditional Ethical 3 K4 Group
Theories Brainstor
ming Question—
Session Answer
5. DefinitionandCharacterist 1 K1 Flipped
ics of Learning )
Organisationaldevelopme Assignment
nt
6. MethodsofOrganisational 3 K4 Chalkand ]
Development Talk Formative
Sessions | Assessment—
7. ModelsofOrganisationalD 3 K4 Chalkand | !
evelopment Talk
Sessions
8. Factorsinfluencingchoice 2 K3 ChatGPT )
of Quiz-l
anOrganisationalIntervent
ion
Il | CompetencybasedHumanResourceManagement
1. IntroductionofCo 1 K2 Lecture | OpenBook
mpetency using Test
videos
2. Differencebetweencompe 1 K3 Youtube | ShortEssay
tenceandcompetency Videos | Writing
3. CompetenceFramework 3 K4 Learning
Outside | Formative
the Assessment—
Classroom | |
4, Competencemodelsand 4 K4 Mind
Competencymapping Mapping Quiz-I
5. Competencybase 2 K4 Flipped
dHuman Classroom MCQ
ResourceProcess
es

Recalling




IV | Work-LifeBalanceManagementandTalentManagement
1. Factorscausingworklife 2 K2 Lecture | Assignment
balance withPPT
2. Consequences of work 2 K4 Learning
lifebalance Outside | Infotainment
the Puzzle
Classroom
3. Benefitsofworklifebalanc 2 K6 Youtube
es Videos
4. ObjectivesandDriversof 3 K4 Peer Formative
TalentManagement tutoring | Assessment—
5. ImportanceandBenefitsof 3 K3 Chalkand | Il
TalentManagement Talk
6. Talentmanagement 3 K4 RolePlay _
process Quiz-I
7. Talentmanagementtipsin 2 K2 Lecture
HR Professionals
8. | ProblemsoftalentManage 2 K3 Chalkand | True/False
mentinindia Talk
9. TimeManagement 4 K4 Lecture .
using Seminar
videos
V | HumanResourcelnformationSystem
1. Definitionand 1 K1 Lecture | Peer
meaning of withPPT | Learning
Human Resource
Information Assignment
System
2. NeedandObjectivesof 2 K2 Youtube
Human Resource Video | Seminar
Information System Presentation
3. Advantages and 2 K4 Chalkand
Disadvantagesof Human Talk
Resource Information Group
System Discussion
4. UsesofHumanResource 2 K4 PPT
InformationSystem Video | Formative
5. DesigningHumanResourc 3 K6 Collaborat | Assessment—
elnformationSystem ive I
Learning
6. ComputerizedHumanRes 2 K5 Lecture | Quiz-II
ourcelnformationSystem
7. Personnelinventory 3 K4 Debate )
Overview

CourseFocussingonEmployability/Entrepreneurship/SkillDevelopment: Employability Activities

(Em/ En/SD):Create your own good human resource planning.
Assignment:1.Talentmanagementprocess(Online)




2. DesigningHumanResourcelnformationSystem(Online)
Seminar Topic: HumanResourcelnformationSystem.
SampleQuestions

Part-A

1. isaprocessofprocuring,developing, maintaining andcontrollinghuman

resources.

2. Theprocessofexecutivedevelopment programme involves steps.

3. Theabilityto dosomething successfullyor efficientlyiscalled as

4, managementisaconstantprocessthatinvolvesattractingandretaininghigh-

quality employees, developing their skills, and continuously motivating them to

improve their performance.

5. Themost essentialfunctionofhumanresourcemanagementis
Part-B

1. Discussthe evolutionofhumanresource management.

2. Statethecharacteristicsoforganisationaldevelopment.

3. Recallthemajordifferencesbetweencompetenceand competency.

4. Enumeratethedriversoftalentmanagement.

5. Listouttheadvantagesanddisadvantagesofhumanresourceinformationsystem. Part
C

1. Brieflyexplainabouttherecenttrendsinhumanresourcemanagementpractices.

2. Enumeratetheprocessofexecutive development.

3. Listoutthedifferent competence models.

4. Elucidatetheconsequencesofworklifebalance.

5. Explaintheusesofhumanresourceinformationsystem.

HeadoftheDepartment:Dr.R.EvalinLathaCourselnstructorDr.A.Franklin Ragila



